@small LIl g Baliguall Eyuslisll Bxgall gt g Jpaell hpmlaa slegl ypm
ot alll gly Jptlaul /s

da)iall Apndlitl) 3 Jaal) asedi b Jaand) dpadaa dlayl 9
P rad gladl) b
ks A Gl e land

:padlall
Al 5 3 aal) e a8 8 Jranll Ayl sla) 923 jae A jall Cdaa
2Ll (e de gana ) Al Al Clia iy (s gendl) b peaall gl b dalical
Al JS 8 Ay oY)l )l Bl e elad) ) Al sl Lgaal
Joeall g ailala 5 asle ) gLl g oelia )y daeall Jlial (L Adlaid) 4ala
be (Al s sl 5 dopardl A 50l 55 ¢ il 5 dpandl (a0 48] 5 305 e
aa il Al Analadl) bl (e de gaaa (pacat LY sall (gaa Jaars o jay
Las Jpanl) o 38 5l i i) pe ol Fpnslil) ) e S 5 ) o i)
B3IV ALl B )5 yan Al all i gl g cdalabinal) Apndliil) B jual) ae s A1 (g2
5 ymilse Lgday )5 Ay )Y LSl 5l Cpmmnd (1 (535 Lan panll Al (3l
dudliall Jd 8 paall oDleall e Blaall e baacluy 31 51 oDl
Joread) Al da 33U il ol A iaal) alaill yy odaty alaia W) sl saliiall
G Lay Jaenl) 4edd puuat g (s yall o Dlaal) 32 8 80l ) 8 D (e 32LEELY)
Jrshall Jal) (8 oai) i) g sl 5 56l g dmy 1 (pasas

Abstract:

The study aimed to identify the role of customer accounting
dimensions in reinforcing the sustainable competitive advantage
of the Egyptian banking sector. The study found a set of results
and the most important of which are the following: customer
accounting helps banks to make sound managerial decisions,
especially in terms of customer selection and satisfaction, meeting
customer desires and needs, reinforcing the relationship between
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customer and the bank, increasing customer value, and reaching
what is known as lifetime customer. This is because it contains a
set of accounting methods with strategic direction, which focuses
on the competitive advantage to reinforce focus strategy. The
implementation of customer accounting results in improving
management decisions and linking them directly to customers. In
turn, this helps to retain good customers under the increasing
competition, developing accounting systems to provide the
required data for customer accounting, benefiting from this in
increasing profitable customer base, and improving customer
service to improve profitability, efficiency and the strategic
position in the long-run.
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